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to strengthen the sector’s competitiveness and sustainability, investments in innovation, 
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http://www.gov.br/agricultura/pt-br/assuntos/noticias/conheca-a-historia-
http://www.cpc.org.br/CPC/Documentos-
http://www.conab.gov.br/
http://www.conab.gov.br/BoletimZCafeZmaioZ2018.pdf
http://www.conab.gov.br/info-


http://www.graogourmet.com/blog/historia-do-cafe/


–

http://www.ibm.com/docs/pt-br/spss-statistics/29.0.0?topic=tests-one-sample-kolmogorov-
http://www.ufrgs.br/wiki-
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