








federations, even surpasses the UN in representation, demonstrating football’s strength 
on the world stage. Beyond it’s cultural and social impact, the sport is used as a tool for 

This investment is part of Qatar’s soft power strategy, which also included hosting the 
2022 World Cup, aiming to strengthen it’s global influence and divert attention from 
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“ ” do país, promovendo uma imagem moderna e globalizada por meio 
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https://brandfinance.com/insights/new-report-2024s-most-valuable-and-strongest-football-club-brands-revealed
https://brandfinance.com/insights/new-report-2024s-most-valuable-and-strongest-football-club-brands-revealed


: Como o “jogo bonito” se tornou negócio 
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conceptualising states’ “soft power” strategies through sports mega
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https://inside.fifa.com/strategic-objectives-2023-2027/goal-6
https://fifpro.org/
https://journalofdemocracy.org/articles/the-rise-of-sportswashing
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Qatar Sports Investments ‘complete’ buyout of Paris Saint

Qatar Sports Investments buy 70pc stake in Ligue 1’s PSG.
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https://www.ibge.gov.br/
https://sport360.com/
https://isportconnect.com/
https://doi.org/10.1080/17430437.2013.856616
https://www.psg.fr/club/histoire
https://tilburglawreview.com/articles/10.5334/tilr.181/
https://repositorio.uniceub.br/jspui/handle/prefix/15667
http://relacoesexteriores.com.br/a-copa-do-mundo-das-violacoes-dos-direitoshumanos-o-caso-catar/
http://relacoesexteriores.com.br/a-copa-do-mundo-das-violacoes-dos-direitoshumanos-o-caso-catar/


https://data.worldbank.org/indicator/NY.GDP.MKTP.CD?locations=GQ
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